ART BASEL MIAMI BEACH

Sales and crowds are thin,
but the art’s still the thing

B Despite anemic sales and a drop in attendance,
Basel enthusiasts still rave about impressive exhibits.

BY LYDIA MARTIN
Imartin@MiamiHerald.com

To the casual observer,
the Sagamore Hotel’s annual

brunch Saturday morning -

summed up the story of a
diminished Art Basel Miami
Beach. Typically one of the
most slammed events of the
week, this year you could
stroll the green out back
without suffering an exas-

perating logjam of artists,
dealers, collectors, curators
and consultants schmoozing
in a mash-up of accents.
Plenty of high-powered
art-world types still milled
about, but for the first time
in years you could see your
way to the coffee. Thinner:
crowds at many of the
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